
 

2011 VALENTINE POPS GALA AND SILENT AUCTION 

Friday, February 10, 2012, 6:30 pm  ♦  Hilton McLean Tysons Corner  
 

TABLE LEVELS AND BENEFITS 
 

 

 

$15,000 – Symphony Circle           

 Two tables of 10, with seating for eight at each table; two seats for a VIP and their guest at each 

table. 

 Front row center seating, providing optimal viewing and listening for the concert. 

 Four-color back cover advertisement for your corporation, as well an additional full page black 

and white advertisement directly opposite program page in gala program book. 

 Corporate logo on “Corporate Supporters” section of Fairfax Symphony Orchestra website from 

January – December 2012 with direct link to corporate website (over 75,000 hits each year), as 

well as on event signage and event website. 

 Corporate listing in FSO concert programs from September 2012 – May 2013 distributed to 

over 10,000 concertgoers. 

 Opportunity for corporate CEO to participate in evening program. 

 

 

$10,000 – Masterworks Circle          

 One table of 10, with seating for eight at each table; additional two seats for a VIP and their 

guest. 

 Center seating, providing prime viewing and listening for the concert. 

 Full page black and white advertisement in gala program book. 

 Corporate logo displayed prominently on “Corporate Supporters” section of Fairfax Symphony 

Orchestra website from January – December 2012 with direct link to corporate website (over 

75,000 hits each year), as well as on event signage and event website. 

 Corporate listing in FSO concert programs from September 2012 – May 2013 distributed to 

over 10,000 concertgoers. 

 Introduction of corporate CEO at the podium at beginning of evening program. 



$8,000 - Maestro Circle              

 

 Table of 10 in most desirable section of ballroom, with excellent viewing of the orchestra and 

entertainment. 

 Full page black and white advertisement in gala program book. 

 Corporate logo displayed prominently on “Corporate Supporters” section of Fairfax Symphony 

Orchestra website (with link to your corporate website) from January – December, 2012, and on 

event signage at the Hilton McLean Tysons Corner. 

 Corporate listing in FSO concert programs from September 2012 – May 2013 distributed to 

over 10,000 concertgoers. 

 Podium recognition of your table at the event. 

 

 

$5,500 - Conductor Circle           

 

 Table of 10 in a desirable location to view the orchestra and entertainment.  

 Half page black and white advertisement in gala program book. 

 Corporate logo displayed on the Fairfax Symphony Orchestra website (with link to your 

corporate website) from January – December, 2012, and on event signage at the Hilton McLean 

Tysons Corner. 

 Corporate listing in FSO concert programs from September 2012 – May 2013 distributed to 

over 10,000 concertgoers. 

 

 

$3,500 - Concertmaster Circle          

 

 Table of 10. 

 Corporate logo in event program, corporate name listed on the Fairfax Symphony Orchestra 

website, and on event signage at the Hilton McLean Tysons Corner. 

 Corporate listing in FSO concert programs from September 2012 – May 2013 distributed to 

over 10,000 concertgoers. 


